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INCENTIVES PROGRAMS

* Adoption of Enhance Sales Tax Increment Program Ordinance (ESTIP)

K PHASING IN BUSINESS & DEVELOPMENT /
1\] * Approval of A SERVICES AGREEMENT WITH COSOLVE INC. FOR

Phase 1

O (Jan 28,20) ECONOMIC DEVELOPMENT SERVICES
* Town of Erie Urban Renewal Authority Expand Program Offering
l Jes i o Capital Improvement, Fascade Improvement, Economic Catalyst
Q2 2020

* Adopt Home Rule Charter: Expand TOEURA programs Town Wide

Ziesch e Establish Job Creation Incentive Program
(2021)




Retain &

Eqund

Retail
Incentives

Phase 2: Expand Town of
Erie URA Program Offerings
Q2 of 2020
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* Town Cente e R | “Regency Site”

®* County Road

~ ® County Road 5 & Erie Par

* All applications for this program would be reviewed by the BOT for approval

based on the projects demonstration of “GAP” or need for assistance.



S ey retail

~

® Regionally-C -
- - - —-_-
® Locally or Colorado owned Specialty (not franchise) Restaurant j

® Retail Underrepresented in Erie Market

® Incentives: Percentage “shareback” of town sales tax received from the business for
/) a specific period of time that the business is in operation




« |ncubators & Accelerators
= Minority & Women Business Support Organizations
« SBDCs

Grow &

« Centers of Research & Innovation RESOURCE « Higher Education Institutions D e ve I O
« Higher Education Research Institutions PROVIDERS = Youth Entrepreneurship Organizations

* Internship Support Organizations

IDEA EDUCATIONAL
CREATORS OPPORTUNITIES,

ECOSYSTEM
ENTREPRENEURS FUNDERS ¢ Boverntiont
*w *» Foundations

* Corporations & Law Firms
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* Pre-seed & Seed Funds One-to-One Communications ON;TRA]‘ P W =
« State & Federal Government Resource Provider Storytelling m M/
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g Accessing risk capital in the “Valley of Death” g v -
% isvery challenging for most entrepreneurs, 1 Ll S
§  and making it through this period is critical ¥
T to their success. .
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