
Reviewer Organization Comments Responses

Lucas Workman Town of Erie, Economic Development No comments n/a

Pat Vero Town of Erie Chamber of Commerce Include as participant on Energy Action Team Added to Energy Action Team table

Tom Doyle Town of Erie, Sustainability Advisory Board No comments n/a

Amber Luttrell Town of Erie, Communications and Marketing No comments n/a

Deborah Bachelder Town of Erie, Planning & Development No comments n/a

Alberto De Los Rios Town of Erie, Administration

*Given that you mention equity as part of the vision and goals, it would be useful to add more 

on that subject throughout the document (if possible)

*Some items that come into mind would be assessing cost burdens for families or individuals 

below the AMI or having bills that surmount a significant portion of their income

*Opening opportunities to assist lower-income families to procure better access to more 

sustainable energy and other features that promote energy efficiency

*Also explore the intersections of energy justice, access, and environmental impact on 

communities that seek to draw upon more sustainable sources.

Through the planning process and with additional guidance from Town staff, the Energy Action Team chose to 

identify a small subset of strategies designed to reach a large number of community members and/or have a high 

energy-saving impact, in support of the Erie Sustainability Plan. This means we will be relying on the SAB and 

other Town departments to implement some of the more granular strategies that are identified in the Erie 

Sustainability Plan, but not included in this Energy Action Plan 2.0.

Berenice Garcia Tellez Town of Erie, Sustainability Advisory Board

*I wonder if the Renewable campaign in Old Town include also mobile homeowners. 

*If most consumption comes from natural gas, we need to try to get an estimate on the data 

and energy efficiency programming as most of the businesses are in weld county. 

*If funds are available, incentives for energy and water saving items (e.g. smart power strips, 

nest thermostats, etc.) can be a good carrot to get more businesses joining the Green Business 

program. 

*Outreach materials should be available in other languages, e.g. Spanish – We may need to 

think through this one a little more 

*Centralized Black Hills and United Power offerings

*To be addressed through implementation in partnership with SAB. For instance, the SAB could conduct mobile-

home specific outreach using content developed through the general renewable energy outreach strategy.

*Energy data and program information available through Xcel Energy, and energy data made available through 

United Power, are included in the plan. Program data from United Power and energy and program data from 

Black Hills Energy was requested, but not received. The strategies outliend in the plan include working across all 

energy providers (plus with Town and county partners) to connect businesses with the information and programs 

available to them.

*The Plan outlines a few pathways to encourage additional participation in the Green Business program, mostly 

through recognition and by connecting businesses with information about rebates that can serve as incentives to 

take energy action.

*Translating outreach materials into another language typically requires that the program information also be 

available in Spanish and that program implementers have bi-lingual capabilities. Since that is often not the case, 

Partners in Energy typically often refrains from translating materials to avoid a confusing customer experience.

*Through the outreach strategies outlined, information about all provider offerings will be “centralized”  by 

including all relevant program information on one webpage, flyer, etc. 


